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Abstract : 
The study is conducted on a convenience sample of 75. The objectives are 

identifying the characteristics of the market segment that visit “Makkah Al-
Mukarramah’ region” (Makkah Al-Mukarramah, Jeddah and Altaif) for 
tourism purposes and determining its motives and attitudes towards visiting 
Makkah Al-Mukarramah’ province.  

The study suggests some characteristics for this segment, such as 
numbers and time of visits, transport mode, expenditure, and age. Moreover, 
the findings reveal that the most important determinants for visiting Makkah 
Al-Mukarramah’ region is worshiping “ALLAH”. Satisfaction’s levels on the 
attributes of  Makkah Al-Mukarramah’ region are also investigated, and the 
study finds them on low levels.  

Two strategic recommendations are provided in order to attract domestic 
tourisms, one is that the public and the private sectors have to invest on the 
advanced factors of production that relate to tourism and, the second is that 
Makkah, Jedah and Altaif should be treated as one cluster, where Makkah 
focuses on religious determinants and Jeddah and Altaif focus on other 
determinants.       

   
  


