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 لتوافق والانسجام في البيئة العمرانية ا
 ي ظل انتشار اللافتات التجاريةف

 

 هد بن عبداالله نويصر الحريقيف
 لية العمارة والتخطيطآ ، سم التخطيط الحضري والإقليميق

 امعة الملك فيصلج
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COHERENCE AND HARMONY IN THE BUILT ENVIRONMENT 
IN LIGHT OF SPREADING OF COMMERCIAL STREET SIGNS 
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ABSTRACT 
Commercial signs crowded streets and public places in Saudi cities 

and became part of their physical character.  The main purpose of this paper 
is to restore coherence and harmony and consequently amenity of the built 
environment.  The paper consists of three main parts:  The first part discusses 
importance of coherence and harmony in the built environment, the second 
part deals with the visual aspects and aesthetics, while the third part 
concentrates in the legal aspects of controlling street signs.   

The study concluded with recommendations to enhance street signs as 
means of communication, and at the same time, restoring coherence and 
harmony in the built environment. 

Key words:  Street signs, advertising, visual pollution, urban 
character, built environment, Dammam metropolitan area. 

 

 

 

 


