
אאFאאאאEאא Jאא J1432F2011E 

  
 

1  

 

אאא 

אאאא،אאאא 
אאאא، 

אW 
 א א א א  F א Eא

אאאאא
א אאא אKא א א

אאאאאא
     א א א  א 
אאKאאאא
 אאאא אא א

אא א א אאא 
Kאאא 

 א  א א  א א  
  אאא א   א  א א

 אא  א א  א
א، אא   א  אאא    א 

א א ،   א    אא
א،אאאא

אאאאאא
Kאא 

א א  אא  א  א   א 
אאאאFEאא



אאאאאאא 
  

 

  2

 אאאא אאא
Kאאאאאאאא

 אא אא א
א  א אא א א א   

אאאאאאK 
א א א  א  א   א

    א א א    א
אאאא
אאK

     א     
אאאאאאאא

אאאאאא
Kאאאא 

אאאא
א אאאאא

 א  Kא א    א     
 א אא א    אא  א 

אאאאאאא
אK 

אWאא 
1.    אא א  א א  א 

א   א אא    א א 
 א   א א אא   א אא 

אאאאאא
K 



אאFאאאאEאא Jאא J1432F2011E 

  
 

3  

2. אאאאאאאא
 א    אא  א  א   
אא א  א 

אאKאאא 
3.   א א א אא  ، 

אא אא א  K 
אאאאאאאאK 

אW 
 א   א א   א 

אאאאKאא
אאאאאאאאאא

 א א     ،   א א 
אאא

אאא…K 
   אא א א Food Processing א

אאאאאאאאאא
אאאאאא

،אאא
אאאאאאאאאא

  א א        Fא  
 Eא     א    א 

אאאאאא
אאאאאא K 

 



אאאאאאא 
  

 

  4

Wאא 
א א   א    א א א

אKאאאאא
  א  אא א    א  

אאאאא
אאאKא 

 אאאאFא Eא
אאאאא

אאאאאKאא 
אא אאאא 

         א א   
אאאKאאאאאא

אאא א אאא
א   א     א א   

אאאאאאא
 א   אא    א אא 

 א א א אא  א א  
Kאא 

Wאאא 
 א א   א אאא א

   א אא   א  א א 
  א א   אK 

Wאאאאאא 



אאFאאאאEאא Jאא J1432F2011E 

  
 

5  

-   1954F  Stone J. R.Eא א א
  א1920 J1938

 א   א א א א א 
 א אא   א  א   א

 א א   א  א א   
אאאKא 

- 1987 אFPutler, D. S. & Others א E
  20אאאאאא

אאאאאאאא
אאאאא1955

    א   אא א  אא א
אאאאא

Kאא 
- 1990אאאאFDeborah J. Brown & Lee 

F. SchraderEא  א  א א  א
אאאאאא 1955- 

1987 א א   א א א  א
 א  א א   א א א 

אאאאא
א א א   א  א 

Kאאא 
-  1997 א   א א  א 

 א א   א    א
  א א  א א  



אאאאאאא 
  

 

  6

 Kא   א א אא  
  א א    א  א 

  Kא    א א   
אאאאא

אאKא 

אאW 
 א  א א  א א  

אאאאאא
Wאאא 

1.  א א  א א א אא א
אK 

2.  אא   א  אא   א אא  
Kא 

3.    א    אא  
Kא 

4. א א     א אא   א
Kאאאאאא 

Wא 
א א  אא  א  א   א 

אאאאFEאא
אאא אאאא
Kאאא 

 
 



אאFאאאאEאא Jאא J1432F2011E 

  
 

7  

Wאא 
 א א אא   אאא    

 א א  אאא    
א א א  א  אTest of Hypothesis

 אא   א   א א א
   אא  אChi-Square  א א 

אאNon-parametric
FHiWEאאאHoEאFאא 

- א אW א F  א     Eא
Kאא 

- א אW א F א  א    Eא
Kא 

  א א א     ƒe א
אW 

ƒo אאאK 
אאאאאאא

אאאCreamer’s Coefficientאא
א א   F אא  אNon-parametricא E

W 

 

 

 


fe

fef
x

2
2 )0(

)1(

2




kn

x
r



אאאאאאא 
  

 

  8

Wא 
 א א  א א אא א

W 
אאאא

אא
   א א  א א אא   

אאKאא 
אאאאאאאאא

אKאאא 
אאאא

א  א      א א  א
Wאא 

1. אאK 
2. Kאאאאא 
3. Kאאאאאאאא 
4. Kאא 
5. אKא 
6. Kאא 
7. Kאאאא 

אאאאאא
אKא 

אאWWאא 
א)1(אאאאא

אאאאא   א א 



אאFאאאאEאא Jאא J1432F2011E 

  
 

9  

אא
אאאאא

א א  א א א א א   א 
WאאKאא 

1.   א א 100%א   
 א98 ٪  א  א    

46%אאא
א14%K 

2.   א אא א  א  95٪75% 
 אא  א אא א  אא  א

 א  25%   א 
7%אK 

3. אאאאא100%
אאאאאאא41%،31%

 א     א  אא  
4%K 

4.  א א 100%אא
א35%،12%אאא

4%Kאאאא 
5.   א  אא אא   א

  א 95% א  53% א 
אאKא34%،25%

אאKאא 



אאאאאאא 
  

 

  10

 )1( 
אאאאאאאא 

אאא 

א
א

א  

א
א  

אא
א  

אא
אאא  

א
אאא  

א

אא

א  

א
א

  

א
אא  

  


  
  


  

  


  
  


  

  


  
  


  

  


  

 14  86  7  93  4  96  4  96  25  75  64  36  11  89  

 46  54  25  75  31  69  12  88  34  66  65  35  39  61  

 98  2  57  43  41  59  35  65  35  47  42  58  75  25  

F

א
Eא

100    95  5  100    100    95  5  27  73  100    

WאאKא 
6.  א     א  א 27٪ ،42 ٪ 

אאאאאאאא
  א   א      א

65،%64%Kאא 
7. אאא100%75%א

אאאאאאא
אא39%Kא 

אאאWאא 
 א א   א א אא   א

 אאא אאא   
 א   ،א   א א  

אא2(א(א



אאFאאאאEאא Jאא J1432F2011E 

  
 

11  

 א  אא  א אאא
)1(אאאא0.01 

)2( 
אאא 

אאאאא 
א אא

אא 102.15*  3  0.71 

אאאאא53.45*  3  0.52  

אאאא50.04*  3  0.50  

אאא 69.62*  3  0.59  

אא 31.28*  3  0.40  

אא14.18*  3  0.27  

אא 60.91*  3  0.55  

  *א 0.01   

אאאאאאא
אא   Fא א Eא

  אא  0.710.27אא  א  א
אאאאאאאא
אK 

  

WאאWאא 
א)3(

אאFאא3000Eאא
F א א 3000 J5000 E א   א א

F5001א J9000EאאאאאאFא



אאאאאאא 
  

 

  12

 9000 E א א     א א
Kאאאאאאאא 

 

F3E 
אאאאאא 

אאאאא 
א

א  

א
א  

אא
א  

אא
אאא  

א
אאא  

א
אאא  

אא
  

א
אא  

  
   

             
3000

 44  56  15  85  9  91  9  91  27  73  64  36  21  79  

3000 J
5000 76  24  38  62  30  70  28  72  35  65  39  61  62  38  

5001 J
9000 77  23  42  58  17  83  49  51  40  60  36  64  62  38  


9000 87  13  74  26  71  29  74  26  81  91  35  65  84  16  

WאאKא 

Wאא 
1K  א א   א  א    

אאא א44%
אאאא76%

77%אאאא87%א
Kא 

2K אאאאאאאא
אאאאאאאא

אא74%38%42 %אא
אאא15%אK 

3K אאאאאאW א
אאאאא
אאאאאאאא



אאFאאאאEאא Jאא J1432F2011E 

  
 

13  

אאא71%א 30%
17% אאאאא

אא9%אKאא 
4K אאWאא

אאאאא
74%אאא28،٪49،٪9٪

אאאKאאא 
5K אאאאאאאWא

א  אאא
א81%אאא35%

40% א א     א  א 27%
Kאא 

6K אאא
אאאא64%

אאא،אא
  א39،% 36،% 35%א  א א 

Kא 
7K   אא אאא

אאאא
אאאא21%אא 62%

אאא84%Kאא 

אאWאאא 
 א א א   א א אא  

אאא)3(Kא 



אאאאאאא 
  

 

  14

אאאאא
אאאאאאאא

Chi-square Testא4(א(K 

)4( 
אאאא 

אאאאא 

א  

א 

א

אא 22.31*  3  0.34  

אאאאא 27.02*  3  0.37  

אאאא 42.75*  3  0.46  

אאא 39.61*  3  0.45  

אא 42.75*  3  0.46  

אא 16.53*  3  0.29  

אא 43.84*  3  0.42  

אG0.01 
אאאא

א א  א א אא  א    
0.01K 

אא EאFא
א ،אאא

Kאאאאא 



אאFאאאאEאא Jאא J1432F2011E 

  
 

15  

אWWא 
אא

  א א  א   א   א
Wא 

1. אאא؟ 
2. אאאWא 

 J  אא؟א 

 J  א؟א 
 J  א؟ 

3. אאאאא؟ 
4. אא؟ 

Wאא 

אאאאWW 
א50%אאאאא

א50%
Kא 

  א אא   Wא א  ،א،
אW 

א)5(Wאאא 



אאאאאאא 
  

 

  16

)5( 
אאאאאאא 

א אאאא
אאא 11%  43,5%  45,5%  

אאאא
א 

8%  50,5%  41,5%  

אאא
 

11,5%  39,5%  49%  

 
א45%אאאאא

אאא،41%אאאא
 אא، 49%    א  

Kא 
אאאאא11%،8%،5.11%

Kא 

אאאאאWWא 
א62%אאאאאא

אאאאאא
אK 

אWאאW 
  א 9.5 %  א    א א 

א   א       א 
אאא51.5א %אא



אאFאאאאEאא Jאא J1432F2011E 

  
 

17  

א  א   א        
אK 

  39.5%   א   א 
 א אא      א א
Kא 

Wא 
אאא אאא

אאאאאא
  א  א  א  א    

    א    K   
א    א  

אאאאאא،א
אאאאאאא

אא،
אאKאא 

אאאא
א אאאאא

    Kא א    אא  
אאאאאא

 א אא   א    אא  
א   אאא  אא

אאא،אאאW 
1 J   אא א  א א  א 

 א א   א אא    א



אאאאאאא 
  

 

  18

 א   אא אא  א אא   
אאאאאא

K 
2 J א  א אא   אאא א

אאאא
א א   א 

אאKאאא 
3 Jאאאאא

אא א אאא 
אאאאאאא

אאK 



אאFאאאאEאא Jאא J1432F2011E 

  
 

19  

אWא 
،אא، K1997 Kאא

אאאKאK،אא 
Deborah, J. Brown and Lee F. Schrader. 1990. Cholesterol Information and Shell 

Egg Consumption. American, J. of Agricultural Economics. 72(3). 

Huang, Kuo S. 1985. U.S. Demand for Food: A complete System of Price and 
Income Effect. U.S. Department of Agriculture, Econ. Res. Serv. Tech. Bull. No. 1714, 
Dec. 1985. 

Putler, Daniel S. 1987. The Effect of Health Information on Shell Egg Consumption. 
Dep. Of Agr. And Resour. Econ. Work. Pap. No. 448, California Agr. Exp. Sta., Aug.1987. 

Spiegl, M. 1980. Statistics. MacGrow-Hill Publisher, New York. 

Stone, J. R. N. 1954. The Measurement of Consumer’s Expenditure and Behavior in 
The United Kingdom, 1920-1938. Cambridge: Cambridge University Press.UK.  



אאאאאאא 
  

 

  20

Analytical Study on the Effect of Consuming Awareness on 
Consumer Protection 

Abdul-Aziz Bin Mohamed Al-Shoaiby and Galal Al-Malah 

Departement of Agricultural Economy and Extension, 
College of agricultural and Food sciences, 

King Faisal University, 
Al-Ahsa, Kingdom of Saudia Arabia 

Abstract: 
The type of consuming awareness of consumers units 

(families) is related to cultural, sociological, and economical 
factors. Thus, it is expected to find differences in consuming 
awareness due to the differences of economical, sociological and 
environmental differences of individuals. There is no doubt that 
the study of such characteristics and their relationship with 
consuming awareness is vital since it could provide assistance in 
planning and guiding the protection and assisting policies for 
consumers and define the groups that need most assistance. This 
study is a step in such direction as is it is considered the first in 
the location. It also direct the attention for more research on the 
subjects of awareness, consumer guidance and protection using 
scientific methods to provide information for policy planning. 

This work aims to study and analyze the effects of 
consuming awareness of food consumers in Al-Ahsa 
governorate. This was achieved by studying the relationships of 
consuming awareness with some social and economic variables 
for Al-Ahsa consumers. The significance of such relationship 
was also tested. In addition, determination of the level of 
consumers' awareness regarding the importance of consumer 
protection and guidance.  Finally, the identification of the main 
factors that can be developed in order to improve consuming 
awareness and policy making in such regards. 

The study depended on primary field data that was collected 
by personal interviews of a random sample of consumers 
(families) in Al-Ahsa governorate using a questionnaire 
prepared for that purpose. Descriptive statistics was used to 
analyze the sample and its social and economic characteristics. 
In addition, the questionnaire was use to characterize the main 
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factors affecting consuming awareness. Chi test was used to test 
the significance of all relationships. 

The results indicated that the educational level of the family 
head and the level of income had clear positive effect on the 
level of consuming awareness. This, in turn, plays a major role 
in protecting the consumer from buying rotten or unhealthy food 
and protect them from disease risk. The work also indicated that 
consumer protection is a joint responsibility of the consumer 
himself and the government. A consumer must be aware of his 
responsibility towards his self-protection with a special attention 
to the speedy development of food industries. On the other hand, 
the government should share by developing laws that ensures 
consumer protection and eliminate traders' false actions. The 
government can also use its media and cultural tools to reach all 
sectors of the society to provide such protection. 

The results also suggests that the consumer protection 
policies must be directed to develop and inform the consumers 
with emphasis on the sectors that are less educated and to low 
income consumers especially those reside in less developed 
areas. 

The results also indicated that there is a wide gap between 
the current laws and their application in terms of specific quality 
and consumer protection. Many laws need activation while other 
additional laws are needed. 

The main recommendations of this work can be 
summarized as follows: 

1- Concentrating on protection and guidance of low educational 
level sector of consumers as they do not appreciate the 
importance of variables such as expiration date of products, 
chemical preservatives added to foods, and other factors 
affecting consuming awareness. Low income sector should 
also be included in this activity.  

2- Increasing awareness and guidance of consumers of the 
importance of food preservatives and coloring agents. The 
results indicated that the majority of families do not know its 
importance or how danger it is on health. Such awareness can 
lead to economic saving by maintain better health status for the 
community. 
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3- The work recommends the reexamination of the current laws. 
Current laws are not enough to secure consumer protection 
because it is not properly applied. New laws that cover the fast 
development of food manufacturing and importation are 
needed. 


